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Marketing Communications 

campaign briefing template

CLIENT NAME: 
DATE:

	
	REQUEST
	RESPONSE

	A.
	Company and brand

Please outline:

i. Brand values

ii. Brand positioning statement

iii. Vision and mission
	

	B


	Market

Are there any relevant trends that could influence our response?
	

	C
	Geography

What region/key territories are we to communicate to? 
	

	D
	Target and audience

What is our market's current perception of our brand? (Both rationally and emotionally. What really turns them on and off?) Focus on perception, not truth
	

	E
	Product and service

i. What are the current distribution channels /routes to market?

ii. Describe the sales cycle (Process/time)

iii. What is the single most important benefit of the product? (Ideally a word or a phrase)

iv. Why should the audience believe that single benefit? (The features behind the benefit)?

v. Are there any supporting benefits? 
	

	F
	Communication

What are your primary and secondary objectives for the job? 

	
	Objectives

Primary

Secondary

1

Awareness: brand/product 

2

Need recognition

3

Product demonstration

4

Establish a relationship

5

Opportunity Identification

6

Prospect Identification

7

Conversion: Suspects to prospects or prospects to sales

8

Education/information

9

Perception change



	G
	How will success of this project be measured? 
In one phrase, what do you want the audience to (A) Think, (B) Feel, (C) Know, (D) Do, as a result of receiving this communication?

1. Think (Eg. We are the best yoghurt)

2. Feel (Eg. A positive emotion) 

3. Know (Eg. Our yogurt is superior)

4. Do (Eg. Buy)
	

	H
	Is there any specific product obstacles/pain-points you are trying to overcome?
	

	I
	Do you have any mandatory inclusions? (Absolute must haves, corporate guidelines etc)
	

	J
	Deadlines

Any there any project milestones we need to be aware of?
	


This template helps clients give marketing communications agencies information that is critical to project success. Please insert as many responses as possible. You know your business better than anyone else. Help your agency help you succeed. 
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